Mind map

Storytelling: stories that engage and persuacde
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Why stories persuade

e Isolated data forces listeners to find meaning
e Stories deliver context, conflict, and outcome
e |dentification makes the message personal
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Three-part structure

e A recoghnizable starting situation
e Tension or obstacle
e Resolution with meaning
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Professional contexts

e Pitches: start with the client's problem
e Interviews: a concrete story, not a sKills list
e Change: show what daily work looks like

Action plan

Open with a situation Build tension between

your audience what was expected and
recognizes what happened

Close with the meaning
tied to your message

Storytelling

Match the story's tone
to the context

Write down your stories

Common mistakes

Too much detail, too little tension

A story disconnected from the message

Exaggeration that feels artificial

The wrong story for the context
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Where stories come from

e Saved projects, tough clients, memorable mistakes
e Log each case in one paragraph
e Specificity makes a story memorable
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Key takeaway

The same information sticks
when it becomes a story:
situation, tension, and

in a paragraph as they meaningful resolution.
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